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1 
If you have questions ebobi completjng' ..;. . 
this repoh'pleese cell or ~rite:me.+I' :;:;:, 
Census Bureau. In env communication: .'L: 1 

YOUR RESPONSE IS REQUIRED BY LAW. Title 13, United States Code, requires businesses end other organizations that receive 
this uestlonnatre to answer the questions and return the report to the Census Bureau. By the same law, YOUR CENSUS REPORT 
IS C~NRDENTIN. It may be seen only by Census Bureau employees end may be used only for statistical purposes. Further, copies 
retained in respondents' files ere immune from legal process. 

Item 1. EMPLOYER IDENTIFICATION NUMBER 
Is the Employer Identification (El) Number shown in the 
label the same as the one used for this eotabiishment 
on It. 1ate.t 1992 Employer's Quarterly Federal Tax 
Return, Treasury Form 8417 

OH 1 Yes 2 No - Report current El No. below 

Sales ofmekhendisa anidhe$ ' """ 1 1 * 1 
operating mceipta for 1-2 (Exclude 
sales or other taxes collected) 

Hem 5. PAYROLL Mil. Thou. Dol. 
rm 

Payroll in 1992, BEFORE DEDUCTIONS I 

Item 2. PHYSICAL LOCATION 
a. Is this e8tnbllshment's h iul location the unn es 

the address shown In $0 l(fkl7 (P.O. box and rural route 
addresses ere not physical locations) 

093 1 Yes 2 NO - Report physical location below 

1 Number end street --pi 
A, 

' . City, town, village, etc. State ZIP Code 

b. Is thb establishnnnt phyaiuil lowtod Inside the 1.g.i 
boundaries of the city, town, Ailage, otc.7 Number of paid employees for pay 

yriod including March 12.1-2 
Include both full- and part-tlme 

employees) 

ltem 7. KIND OF BUSINESS 
What was thk  establishment's PRINCIPAL 
kind of businen In 1-27 Mark (XI only 
ONE box. 

070 

085 1 Yes 3 No legal boundaries 
2 NO 4 DO not know 

c. In what typa of municipality b this e8tablbhment 
physically located? 

ow 1 City, village, or borough 
2 Town or township 
3 Other - Specw 
4 DO not know 

. . . . . . . . . . . . . . . . . . . . . . . .  Golf shop 694141 
. .  f '  . ......... . . . .  . . . . . . . . .  Pro shop, golf , ; ~ 4 2  

Gun s h o ~  ........................ 694151 

item 3. OPERATIONAL STATUS Number of months1 

d. In what county Is this establishment physically located? 

Other specialty sporting goods store 
(establishment specializing in a maximum 
of four (4) lines of sporting oods such as 
t e n n l ~ m m i n g ,  cenoeingfxmping, 
huntinglflshing, etc.) ............. 
General sporting goods store ....... 

Ski shop 694161 ......................... .......... Tackle sqop, , .4;. , . * 
..Bicyole.stor~4',d&.. -1. .' ,< 

a. How man months durin 'IS92 was .. Oo2 
this eotabIi8hment acthnk operated7 I 

b. Which of the following best describes thls 
e8tabllshmant's 8tatw at the end of 1-21 
Mark (X1 only ONE box. . 

mi 1 In operation ....................... 
. . . . .  .......... 2 Temporarily or seasonally inactive ; 566161 

I ' 3 - Ceased operation - Glva date at right TrophyIAward shop .................:.. [7 598971 

I 4 Sold or leased to another operator - 
Give date at riaht AND enter name, I I I Other kind of business - Describe .....'... 0- I 

. . . .  

.:: Number and street 

State ZIP Code 

I I I I 1 

PENALTY FOR FAILURE TO REPORT C O M U E  ON PAGE 2 



hem 8. METHOD OF SELLING 
Wha was thin enabllahment'a PRINCIPAL 
mahod of ulllng In 1992) Mark fX) only 
ONE box. 

236 

. . . . . . . . . . . .  Selling at this establishment 1 

Mail order (include catalog selling and home . . . . . .  shopping via television or computer). 2 0  

Telemarketing . . . . . . . . . . . . . . . . . . . . .  3 0  

Page 2 
hem 10. MERCHANDISE LINES - Continued 

ESTIMATES are acceptable. 

Merchandise lines 

2. Footwear (include accessories) 

a. Men's athletic footwear 
(include sneakers) 

Direct selling (include selling from house-to- 
b. Women's athletic footwear house and nonfixed or temporary locations) . . 

a. General public (household consumers 
and individuals) 

239 

266 

I I 

Item 9. CLASS OF CUSTOMER Whole percent 

Report ihe percentage of thls 
of sales 

establlahment's total ulaa In 1982 237 
(hem 4) to omch class of customer. 

b. Other, including retailers; wholesalers; 
institutional, industrial, commercial, 
professional, and farm users (for use in 
farm production); and government 

ltem 10. MERCHANDISE LINES 
Report wlea tor each merchandise llne sold by thls 
establlahment, elther as a dollar t i  urn or aa a whole 
percent ot total aalea. (See HOW T~REPORT DOLLAR 
FIGURES on page 1 and HOW TO REPORT PERCENTS below) 

I I 

1 
I I I 

. . .  5 0  I (include sneakers) 
Operating merchandise vending machines 

266 1 : 
c. Children's athletic 

footwear (Include boys', 
girls', and infants' and 
toddlers' athletic footwear. 
Include sneakers.) 

d. All other footwear (Include 
accessories. Report men's 
athletic socks on line 3c 
and women's athletic 
socks on line 4c.I 

e. Sum of lines 2a through 2d 

3. Men's wear (Report boys' 
wear on line 5 end footwear 
on line 2) 

267 

I I 
I I 
I I 
I I 
I I 

269 

260 

I I 

Mil, I Thou, 1 Dol. 
I I 

b 
I I 

I I 

I I 
I I 
I I 
I I 

I I 
I I 

I 
I I 
I I 
I I 
I I 

a. Men's sweat tops, pants, 
and warm-ups 

b. Men's other sports apparel 
(tennis, golf, jogging, 
sw~mming, and other 
exercise apparel) 

cc. other men,s wear 

d. Sum of lines 3a through 3c 

4. Women's, F r s ' ,  and 
mtsses' wear (Report girls' 
and infants' and toddlers' 
wear on l ~ne  5 and footwear 
on line 2) 

a. Women's sweat tops, 
pants, and warm-ups 

b. Women's other sports 
apparel (tennis, golf, 
jogglng, swimming, and 
other axerclse apparel) 

c. Other women's, juniors', 
and mlsses' wear 

d. Sum of lines 4a through 4c 

6. Children's wear (Include 
boys' (sizes 2 to  7 and 8 to 
20). girls' (sizes 4 to 6x and 
7 to 14). and infants' and 
toddlers' clothing and 
accessories. Report 
footwear on line 2.) 

6. Recreational vehicles 

7. Groceries and other food 
items for human 
consumption off the 
premises 

8. Meals and snack items 
generally sewed for 
~mmediate consumption 

9. Tobacco products and 
accessories (exclude sales 
from vending machines 
operated by others) 

10. Packaged liquor, wine, and 
beer 

ITEM 10 CONTINUED 

:,"A; 
39 

38.76 

216 

213 

217 

200 

236 

228 

238 

220 

' 

240 

680 

100 

120 

160 

140 

Merchandise lines 

I. Sporting goods 

a. Team sporting goods 
equipment sold to  teams. 
institutions, schools, etc. 
(Report uniforms on l ~na  3b. 
4b. or 51 

b. Team sporting goods equip- 
ment sold to ind~v~duals 
(Include equipment for 
baseball. softball, soccer, 
football, basketball, etc. 
Report uniforms on l ~ne  3b. 
4b. or 5.) 

c. Tennis equipment 

d. Golf equipment 

a. Snow-skiing equipment 

1. Exerciselphysica! 
conditioning equipment 

g. Firearms, hunting 
equipment, and supplies 

h. Fishing tackle (include bait) 

I. Camping and backpacking 
equipment and supplies 

1. Trophies and plaques 

k. Bicycles, parts and 
accessories (Report parts 
installed in repair on line 
23a) 

I. Boats, canoes, and kayaks 

m. Scuba and skin diving 
equipment 

n. Water skiing, surfing, and 
sail boarding equipment 

o. Bowling and blllierds 
equipment and supplies 

p. All other sporting goods 
(include arche and hockey 
equi ment barminton sets, 
ice siates, kc.) 

q. Sum of lines l a  through l p  
FORM C8-6904 
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ON PAGE 3 

CONnNUE ON 

Can- 
aua 
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PAGE 3 

acceptable. 
percents. 

m 

- 

ESTIMATES are 
Report dollars OR 

- I I 

Mil. 1 Thou. 1 Dol. 
I I 

271 I I 
I I 
I I 
I I 
I I 
I I 
I I 

I I 
I I 
I I 
I I 
I I 
I I 
I I 

I I 
I I 
I I 

: 
I I 
I I 
4 I 
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FORM CB-6904 ,.... - ," ,,_. ., -. -- V.S. DEPARTMENT OF COMMERCE 

' .. ah! *y r 
BUREAU OF THE CENSUS 

1992 CENSUS OF RETAIL TRADE 
W R l l N Q  QOODS . - 

aa shown on this npart 
I S w ~ o n p . ~  7[. ...,-.-. , 

Itom 10. MERCHANDISE LINES - Continued Item 11. Not applicable to this report 
Item 12. Not applicable to this report 

Itom 13. LEGAL FORM OF ORGANIZATION 

ESTIMATES are acceptable. 

Merchandise lines 
Mil. 1 Thou. 1 Dol. 

I I 
I 1  I I 

Per- 
cent - Which of tho following bost descrlbos this .MblIshment's 

legal fonn of organization during IS927 Mark (XI only ONE box. 
<. "- <. 

11. Audio equipment, musical 
instrumentil, radios, atarbos, 
compa'ct discs, records, tapes, 
sheet music, accessories 
(include audio tsaa books) 

.. . 
om 1 Individual owiler (sole proprietorship) 

. .... 
2 0  Partnership 

. % 

12. TV's, video recorders, video 
cameras, video ta 
(include parm anrf%&ries) 

3 Cooperative association (taxable) 
. .,\ 

4 coopereti& association (taxixempt) I 

dinnerwak. clocks. oictures. 
. .o Corporation (04 not mark i f  any form of 

cooperative association) 
frames, rni~ors, bthrthroom . I I 
accessories, etc.1 .7...i $ 980 I I 

16. Hardware, tools, and plumbing 
and electrical suoolies 

I I 

00 I ! !  I ltom 14. OWNERSHIP, CONTROL, AND LOCATIONS OF OPERATION 

a. Is the FIRST DlQlT of your Consus FlIe Numbor (shown 
in the eddnu  iabol immodi.1oly after 'CFN') a u ro?  

1 Yea - Complete this itam 
2 No - Skip to item 15 

16. Optical goods (include 
eyeglasses, contact lenses, 
sunglasses, telescopes, 
microscooea. etc.) 

d. How nuny uf.bllahmont8 opomtod under Number 
tho Emplo or ldontiflutlon Numbor shown 07s 
In tho kb.7 (or as comct.d In Itom 1) AT 
'THE END of lSW7 Specify prlncipaI lines and 

estimated sales below 

If more than one, provide the hy.lul loortion a d d m  and 
other information Indicated b e k  for each establishment. The 
headquarters location should be first, followed by all other 
locations. If more room is needed, continue in the same 
format in REMARKS or on a separate sheet of paper. 

, C.. 1-1 ! !,, ./<-,-I 

CONllNUE ON PAGE 4 



I I 
'ORM CB-6W4 PLEASE PHOTOCOPY THIS FORM FOR YOUR RECORDS 

Item IS. CERTIFICATION -This report is substantially accurate and has been prepared in accordance with instructions. 

FROM: MO.; Year 
I 

TO: Mo. I Year 
I 

Name of person to contact regarding this report - Print or type 

Title Area code 
velephone*?*--* ." Number 

Signature of authorized person 

Ertension 

Date 




