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1992 CENSUS OF RETAIL TRADE 
GENERAL MERCHANDISE 

OMB No. 0607-0719: Approval Expires 08/30/94 

r 

YOUR RESPONSE IS REQUIRED BY LAW. Title 13, United States Code, requires businesses and other or anizations that receive 
this uestionnaire to answer the questions and return the report to the Census Bureau. By the same law, Y ~ U R  CENSUS REPORT 
IS C~NFIDENTIAL. It may be seen only by Census Bureau employees and may be used only for statistical purposes. Further, copies 
retained in respondents' files are immune from legal process. 

I i tem I. EMPLOYER IDEM~FICATION NUMBER 
Is the Employer ldentifiutlon (El) Number mhown in the 
label the u m e  as the one usad for  thls establishment 
on  it8 latest lSS2 Employer's Quarterly Federal Tax 
Return, Treasury Form 9417 

oor 1 [7 Yes 2 No - Report current El No. below 

(9 digits) 

l tem 2. PHYSICAL LOCATION 
a. Is thls establishment's physical location the u m o  am 

the addresm mhown I n  the label? (P.O. box and rural routs 
addresses are not physical locations) 

ow 1 [7 Yes 2 [7 No - Report physical location below 

Number and street 

b. Is  this establishment physicall l o u t e d  Inside the legal 
boundaries o f  the city. town, Xllage, etc.7 

City. town, village, etc. 

os-8 1 [7 Yes 3 NO legal boundaries 
2 0 ~ 0  4[7Donotknow 

c. I n  what type o f  municlpallty Is  this cutablkhment 
physically lou ted7  

State 

ow 1 [7 City, village, or borough 
2 Town or township 
3 q Other - Specify 
4 q Do not know 

ZIP Code 

d. In what county Is  this ..t.bllshment phymlcally lou ted?  

Item 3. OPERATIONAL STATUS --- Number of month! 
a. How many months durin 1-2 was wZ 

this establishment a c t i w x  operated? 

I b. Whlch of the following best dascribes thls 
establkhment'm status a t  the  end of 19927 
Mark Only ONE box- f, - ; . k, zC;,c , -,'* , , . . 

mi 1 q In operation Figures only 
2 Temporarily or seasonally inactive 
3 Ceased operation - Give date et right 
4 q Sold or leased to another operator - 

Give date at right AND enter name, 
etc., below I 1 

010 1 I 
8.10~ o f  merchendlu and other I I 
operaing receipt. for  1992 (Exclude I I 
sales or other taxes collected) I I 

Item 6. PAYROLL Mil. ! Thou. ! Dol. 

Payroll In  1992, BEFORE DEDUCTIONS 
" i  ; 

I I 

a. Annual I I 

2.. . , I 
b. Flrmt arurwr Uanuanr-Marchl . a,,..~ I I . .Sd 

I tem 6. EMPLOYMENT ' Number 
Number of paid employeas for  pay -, . 032 
period Including March 12.lSS2 
include both full- and part-tame 

employees) 

I tem 7. KIND OF BUSINESS 
What was thls establishment's PRINCIPAL 
kind o f  buslnus I n  19927 Mar& (X) only 
ONE box. 

~ ~ 

Variety store, five and dime store . . . ...... 533101 
Umited price variety store . . . . . . . . . . . . . .  633102 

Conventional department store. 631111 . . . . . . . . . .  
Discount or mass merchandising 
department store ................... 631121 
General merchandise store ............. q 539911 

.... Catalog showroom (inventory at location) W O y  
-,.a. : ': ... .". .. ,..$.b ; .. . . . . . .  . . . . . .  , .... .: '- .- . . .  

cataii stiri(i"ciuding telephone order 
otficesY . . . . ...................... sssi i i 
Mail order - general merchandise ......... sse121 
craft S U D D ~ ~ ~ S  store . . . . . . . . . . . . . . . . . .  694521 . . 
Other kind of business - Describe ......... 777777 

~. . . . . . . I .  

:- -r :.. 75.. " . . ,F 

Item 8. METHOD OF SELLING 
What was thls cutabllmhment's PRINCIPAL 
method of u l l l n g  In 1SS27 Mark (X) only 
ONE box. 

Pg 

Selling at this establishment ............ 1 0  

Mail order (include catalog selling and home 
shopping via,telavision or computer) :,l:J:.:,:L; ,-::.+;: 2 ,. 
Teleniarketing .. ; : :... ... .- .*:. .-.... .+..-?-: -:3 " . .  

., . .: (.?... i . . . . . . . .  , . 
.!&. - . ?,I. . !! <, , :: ; : . . 

Dire&&Ylng'(include selling from:hou88-t0-.p?~+:,:,..~~,s. . : . 
hous$and.nonfi~ed or temporary.!ocationa):*ic:;yr:l ...:: . . . .  . . 
Operating'mgrchandpe vendingmachines , ;.,-,,,,:6.[7., , 

. . . .  ,,.. ..; . .:. :, ... y.~~:r'~I~9;"..~L.."L, ..., . -?:: ..: ; .:. a* a'.:.. 

I I Name of new owner or operator 
I I I I 

Name of new owner or operator 

Number and street 

I%S.t',.:?.:"kL.-m,yr:?:: .,.. -;; a- .I,:.. 

CONTINUE ON PAGE 2 PENALTY FOR FAILURE TO REPORT CONTINUE ON PAGE 2 

City 

Mail order (include catalog selling and home . . ..... I shopping via telavislon or computsr) , , 2 [7 

I 
I 

., . , ;.?...+ . . . . . . .  .!&. - . ?,I. . !! <, , :: ; : . . 
Dire&&Ylng'(include selling from:hou88-t0-.p?,+:,:,..~$.,s. . .  I houdand.nonfixed or tem~raw~ocat iona~:* i . : - . i+CCCCr: l  A 

State I Number and street 

ZIP Code city Is 



Page 2 

Item 9. CLASS OF CUSTOMER Whole percent 
of sales 

Report the percentage of this 
estebllshment's total sales In 1892 237 

(Item 4) to each class of customer. 

e. General public (household consumers 
and individuals) 

239 

b. Other, including retailers; wholesalers; 
institutional, industrial, commercial, 
professional, end farm users (for use in 
farm production); and government 

ltem 10. MERCHANDISE LINES 
Report sales for eech merchandise line sold by thls 
establishment elther as a dollar tl ure or as a whole 
percent of toti1 sales. (See HOW T~REPORT DOLLAR 
FIGURES on page I and HOW TO REPORT PERCENTS below) 

Item 10. MERCHANDISE LINES - 

Merchandise lines 

8. Audio equipment, musical 
instruments, and supplies 
(Include radios, stereos, 
compact discs. records, 
tapes, sheet music, 
accessories. Report parts 
installed in repair on 
line 44 and rental receipts 
on line 44.) 

9. Small electric appliances 
(include shavers; mixers; 
blenders; can openers; 

I I toasters; coffee makers; 
Mil. I Thou. 1 Dol. frypans; and personal care 

I I appliances, such as hair 
39 dryers, curling irons, etc.) 

Not acceptable I I 38.76 10. TV's, video recorders, 

acceptable. 
percents. 

::A; 

Continued 

Merchandise lines 

1. Women's, juniors', and, 
misses' wear (Report g~rls' 
and infants' and toddlers' 
wear on line 3 and footwear 
on line 4) 

2. Men's wear (Report boys' 
wear on line 3 and 

PAGE 3 

Cen- 
sus 
Use 

330 

310 

321 

324 

320 

340 

300 

361 

362 

360 

370 

854 

461 

462 

463 

460 

881 

120 

ESTIMATES are 
Report dollars OR 

Mil. Thou. Dol. 
1 I 
1 I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 

I I 
I I 
I I 
I I 
I 1  
I I 
I I 
1 I 

I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 

I I 
I I 
I I 
I I 
I I 

I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
1 I 

I I 
I I 
I I 
I I 

I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 

1 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 

I 
I I 
I I 
I I 
I I 
I I 

1 
I I 
1 I 

I I 
I I 
I I 
I I 
I I 
I I 
I I 

ON PAGE 3 
CONTINUE ON 

Cen- 
sus 

230 1 

220 

I I 

11. Furniture, sleep equipment 
3. Children's wear (Include boys' I I 

(sizes 2 to 7 and 8 to 20), girls' I I 
{sizes 4 to 6x and 7 to 14). and I I 12. Major household appliances 
~nfants' and toddlers' clothing I I (include refrigerators, 
and accessories. Report I I ranges, microwave ovens, 
footwear on line 4.) 240 1 I room air-conditioners, etc.) 

4. Footwear (include accessories) 

5. Curtains, draperies, blinds. 
slipcovers. bed and table 
coverings 

a. Curtains and draperies 

b. Vertical and horizontal 
blinds and woven wood 
blinds 

c. Furniture coverings 
(ready-made and 
custom-made) 

d. Domestics (include towels, 
sheets, blankets, table 
linens and coverings, etc.) 

e. Sum of lines 5a through 5d 

6. Sewing, knitting, needlework 
goods (include fabrics, notions, 
patterns. yarns, laces, 
trimmings, needlework 
kits. etc.) 

7. Kitchenware and 
homefurnishings (include 
cookware, dinnerware, clocks, 
pictures, frames, mirrors, 
bathroom accessories, etc.) 

a. Cookware and cooking 
accessories (include strainers, 
sifters, grinders, cutlery, 
canning supplies, etc.) 

b. Dinnerware, china, 
glassware, tableware, 

8 iftware (include all 
latware and holloware) 

C. Decorative accessories 
(include lamps, lampshades, 
mirrors. pictures, clocks, 
magazine racks, spice racks, 
desk sets, etc.) 

d. All other kitchenware and 
homefurnishings (include 
closet and bathroom 
accessories, etc.) 

e. Sum of lines 7a through 7d 
FORM CB-5302 

video video 

' , " , P ~ ~ ~ ~ ~ $ ~ , " , " ~  parts 

Televisions 

b. Video recorders, cameras, 
and tapes (Report receipts 
from video tape rental on 
line 44) 

c. Sum of lines 10a and lob 

ESTIMATES are acceptabla. 
Report dollars OR percents. 

I I 
13. Floor coverings 

:,"A; 
232 

I t 

Mil. 1 Thou. l Dol. 

260 

281 

262 

283 

284 - 

231 1 I 

I 

I I 
I I 
I I 
I I 
I I 
I I 
I I 

I I 
I I 
I I 
1 I 

I I 
I I 
I I 
I I 

I I 
I I 
I I 

- 1  I 
I 1  
I I 
I I 
\ t 
I I 
I I 

280 

270 

381 

382 

383 - 

384 - 

380 

- a. Soft-surface (textile) floor 
coverings and accessories 

b. Hard-surface floor 
coverings and 
accessories (include tile 
and sheet goods) 

c. Sum of lines l3a and l 3b  

14. Computer hardware, 
software. and supplies 
(Report computer-related 
furniture on line 11. Report 
calculators and office 
equipment, such as adding 
machines, copiers, fax 
machines, etc., on line 15. 
Report office supplies on 

I I 
1 I 
I I 
I I 
I I 
I I 
I I 

I 

I I 
I I 
I I 
I I 
I I 
I I 
I I 

I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 
I I 

line 43.) 

15. Office equipment (Include 
fax machines, dictaphones, 
co ying machines, 
caiulatin machines etc. 
Report offlce supplie; on 
line 43.) 

16. Toys, hobby goodsdnd 
games (Include video and 
electronic gemes, and 
wheel goods, except 
bicycles. Report bicycles on 
line 29.) 

a. Toys (include wheel goods) 

b. Games (include video and 
electronic games) 

c. Hobby goods and craft kits 

d. Sum of lines 16a through 16c 

I I 17. Craft supplies 
I I 
I I 18. Meals. snacks, sandwiches, 

1 nonalcoholic beverages 
- generally served for 

I I immediate consumption 

I I ITEM 10 CONTINUED 



FDRM CB-5302 U.S. DEPARTMENT OF COMMERCE 
BUREAU OF THE CENSUS 

1992 CENSUS OF RETAIL TRADE 
GENERAL MERCHANDISE 

Enter t h e  11-dlglt 
CENSUS FILE NUMBER 
as shown o n  t h l s  repor l  
[See Iabal on page 1) 

I t om 10. MERCHANDISE LINES - Continued 
r 

I t om 10. MERCHANDISE LINES - Continued 

1 ESTIMATES are acceptable. 
Con- Report dollars OR percents. 

Merchandise lines I sum - Cen- Report dollars OR percents. 
Marchandise lines sus El 

Mil. I Thou. l Dol. 

42. Paint and related 
preservatives and supplies 670 

1 use 1 Mil. 1 Thou. 1 Dol. 1 
I I 

I I I I I 

IS. Groceries and other food 
items for human 
consumption off the 
premises (Include candy. 
gum, etc. Report vitamins 
on line 33 and pet food on 
lino 10.1 loo 

43. All other merchandise 
(Report receipts for services 
on line 44) 

Specify principal lines and 
estimated sales below I I 

20. Stationery .. 

44. All nonmerchandise 
receiots (include receiots 

21. School supplies . ' 
', =Y\* - . . -u,,'-* 

22. ~ i e e t i n g  c&ds 

23. Luggage and leather goods I I 

(Report men's and women's I I 
I I from'rentals, storage, and 

other services provided to 
I I 

customers) EXCLUDING I I 

SALES AND OTHER TAXES I s o o l  I 1 I 

8112 
. =, 

81515 

I I 
I I 
4 r 
I I 
I I 
I I 

26. Magazines and newspapers 

411. TOTAL (Should equal item 4 
if reporting in dollars) 

26. Hardware, tools, and 
plumbing and electrical 

a. Floor space em of December 31,1992 I 
I t em 11. SPECIAL INQUIRIES 

SSO 

INCLUDE: . Only the floor space usedlcontrolled by this company. I 27. Lawn and garden 
equipment and supplies, cut 
flowers, plants, shrubs, 
fertilizers, etc. 

I I 
I I 

. All space occupied by this establishment on every 
floor of multi-story buildings. 

100% 

EXAMPLE: How to compute floor space in square feet 

(1) Under-roof selling space is: 
200 ft. x 80 ft. = 16,000 sq. ft. 28. Lumber, building materials. 

and home improvement. 
eaui~ment and s u D ~ l ~ e s  (2) Total under-roof floor space is: 

200 n. x loo ft. = 20,000 sq. ft. ( ~ e p b n  paint and d a t e d  
preservatives on line 42) 

1 29. S~or t i na  aoods l1100l I I I Selling space 

- - - - - - - - - - - - - - - - - - - - - 30. Jewelry (Include watches, 
watch attachments, novelty 
jewelry, etc. Report flatware 
and holloware on line 7b 
and receipts from watch, 
clock, and jewelry repair 
and engraving on line 44.) 

- 200 ft. - I 

(1) Under-roof sell ing space - Enter the s uare 
feet of in-store selling space at the end 07 1992. 
lnclude all store areas open to  customers, 
including aisles, elevators, etc. Do not include 
display windows fronting onto streets or walks, 
outdoor entrance ways, or other outdoor 
soace. 

Square feet 

1 31. Optical goods (include 
eyeglasses. contact lenses, 
sunglasses, telescopes, 
microscopes. etc.) 

32. Tobacco products and 
accessories (exclude sales 
from vending machinee 
o~erated bv others) 

soace ~ l u s  all other saace available at the end I 

- v ~  - -  

(2) Total  under-root f loor  space - Enter the 
total sauare footaae of all under-roof sellino - . ~ ~ - . ~ - -  - - -  .-.-- ~ ~ ~~-~~~ - -  - 

of 1992. Include d storage, refrigerated 
space, offices, wo%ooms, display window, 1 and enclosed entrance ways. Do not include 

251 

outdoor s~ace, even if covered. I I 
34. Paper and related products 

(include paper towels, toilet 
tissue, wraps, bags, folls, 
etc.) 

b. D ld  th is  eatablishment have a CENTRALIZED 15s i Yes 
check-ut area w i t h  MULTIPLE cash reg la ten 

No In 1-27 
-.-.. 

36. Soaps, detergents, and 
household cleaners l t em 12. Not applicable to this report 

I I 
36. Automotive fuels 720 1 I 

l t em 13. LEGAL FORM OF ORGANIZATION I 
Which of t h e  fol lowing boat deec r i bu  t h i s  emtabllshment'e 
legal fo rm of organization during IDS27 Mark 1x1 only ONE box. 37. Automotive lubricants (oil, 

38. Automotive tires. batteries, 
parts, sccessorles 

003 1 17 Individual owner (sole proprietorship) 

2 Partnership 
3 Cooperative association (taxable) 
4 Cooperative association (tax-exempt) 

5 Government - Specify 
0 Corporation (Do not mark i f  any form of  

cooperative associationl 

39. Packaged liquor, wine. and 
beer 

41. Photographic equir---' 1 1  I ;  I 
9 Othar - Specify I 

I 
CONTINUE ON PAGE 4 



Page 4 

I Item 14. OWNERSHIP, CONTROL, AND LOCATIONS OF OPERATION 

I a. 1s the FIRST DlOW of your Census File Numbor (&own in the address lebel immediately after 'CFN'I a zero? 

1 a y e s  - Complete this item 
2 No - Skip to item 15 

i,._i.ihis wm~nv.ow;;.d ,. I Enter name, address, and El Number of the owning or controlling company 

. . .  
n; ,, 1 0~6s % ,[;" 

.... . ,.; , ....... z[~No-.;---.,,.. . . . .  3 .  :\;. ..; 
. . . . . .  . i? -.. El Number (9 digits) 

Enter name, address, and El Number of the owned or controlled company 

El Number (9 digits) 
Number 

d. How many establishments operated under the Emplo er Identification Number shown in the 
10bo1 (0, as W-ed in itam 1) AT THE END of 1-27 

If more than one, provide the physical location address and other information indicated below for 
each establishment. The headquarters location should be first, followed by all other locations. If more 
room is needed, continue in the same format in REMARKS or on a separate sheet of paper. 
Estimates am acceptable if book figures are not available. 

Census 
UW 

1 
I 

I I I 

Name 1992 1 Mil. Thou. ! Dol. 
1081 I 

Number and street 

2 

Name 

Number and street 

City State ZIP Code 

Kind-of-business description 

Number and street sales' 

Annual OB2 I I 
City State ZIP Code payroll I I 

I Paid emplo ees for pay 
Kind-of-business description .period includ;ng March 12 

089 

1992 

Sales 

Annual 
payroll 

Mil. : Thou. Dol. 

OB1 I I 
I I 

M2 I I 

I I 
I I 

Census 
UW 

Paid emplo ees for pay 
Period 1nclud;ng  arch 12 

083 

-n.ll.OB8-*. - -  
use 

Item 15. CERTlFiCATlON - Th~s report is substantially accurate and has been prepared in accordance with instructions. 

Name 

Number and street 

City State ZIP Code 

Perlod c o v d  
by this report 

. . I I I 

3 

Signature of authorized person 

1992 

Sales 

Annual 
payroll 

FROM: Mo. I Year 
I 

Date 

i n - f u ~  

Mil. f Thou. ) Dol. 

OB1 1 I 
I I 

OB2 I 
I I 

Paid employees for pay 
period including March 12 

083 

Title 

TO: 
Mo. Year 

I 

Telephone 

Name of person to contact regarding this report - Print or type 

Area code Number Eaension 




